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• Social media (SM) platforms are continuously evolving, and their sole 
purpose has moved beyond simple communication and networking.   

• The use of SM and mobile technology for higher learning is relatively 
new, and the U.S. Department of Education states that educators in 
higher learning engage in different forms of social media to target 
students for content dissemination.1

• While the available literature demonstrates the growing use of the 
various SM platforms, study of the reliability of such tools is limited. 7

• Colleges of Pharmacy (COPs) can leverage the benefits of SM for 
student recruitment, profession advancement, educational tools, and 
innovation; however, SM users need to be aware of intentional and 
unintentional dissemination of misinformation. 

Results
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Conclusion

Background

Study Objective

• Findings suggest that students who are aware of social media study 
tools are more likely to view social media as a useful resource for their 
academic endeavors. 

• This observation could be of interest to educators and institutions 
seeking to leverage SM platforms as supplementary learning tools or to 
enhance students' engagement with academic content. 

• SM users need to be aware of intentional and unintentional 
dissemination of misinformation. 

• A notable limitation is the use of a relatively small, convenience sample, 
which will impact the generalizability of the research findings. 

• The relatively small sample size may limit the statistical power of the 
analyses, potentially affecting the detection of subtle associates or 
differences found within the data. 

• The cross-sectional study, by design, offers a snapshot of perceptions 
for a specific and short period of time. 

• An association was found between students' awareness of social media 
tools and their perceived usefulness of social media (X2= 11.8523, 
p=0.000576). 

• There was also a significant association found between user type 
(faculty or student) and perception that social media study tools are 
valid. 

• Evaluate the perceptions of faculty and students at a college of 
pharmacy regarding pharmacy education with social media study tools. 

Methods
• Design: Pilot study employing a cross-sectional survey 

• Study Population: Novice and experienced pharmacy faculty  and P1-P4 
pharmacy students

• Setting: Xavier University of Louisiana College of Pharmacy

• Data Collection: Data were collected from March to June 2023 using a 
structured questionnaire, tailored for faculty and students, distributed 
through an online survey platform.

• Analysis: Descriptive statistics were calculated to summarize demographic 
characteristics and participants’ responses. Unpaired t-test  was used to 
compare mean differences between Faculty and Student social media 
platforms used and use purposes for social media. The chi square statistic 
was used to explore associations between categorical variables. 

• This study was approved by Xavier University of Louisiana’s Institutional 
Review Board.

Snapshot of Faculty Questionnaire Snapshot of Student Questionnaire
Have you ever utilized social media for 
instruction?

In what capacity do you use social media? 

If yes, in what capacity? Have you ever utilized social media to study?

If yes, what social media platforms do you use 
for instruction? 

If yes, in what capacity? 

If yes, what course do you use it for? If yes, what social media platforms do you use 
for instruction? 

I feel information on social media is valid. I feel information on social media is valid.

Social media is useful for students to utilize as 
a study tool. 

Social media is useful for students to utilize as 
a study tool. 
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