Evaluation of Topical Retinol Products Based on Amazon User Reviews
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between the percentage of yes to skin burn / irritation /
product effectiveness / reduce wrinkle and the amount of
retinol penetrated into the skin from those products was
plotted and a similar correlation curve with the one phase
association model is generated for the plot.
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Figl. A, B, C, D: plots of relationships between the percentage of yes to skin irritation / skin
burn / product effectiveness / reduce wrinkle and the retinol content of the retinol products.



